
What can we do in this generation to 
transform students, engage employees 
and connect with consumers?



One of the biggest challenges facing our nation 
today is the breakdown of emotional health

PROVEN

AVAILABLE

SCALABLE

HOW DOES THIS MANIFEST IN THE LIVES OF STUDENTS?
• 6.3 million  students have a medically diagnosed anxiety disorder (Time Magazine)
• 24% of students have contemplated suicide (National Alliance on Mental Illness)
• 2 million high school students attempt suicide every year (National Alliance on Mental Illness)
• 334% spike in intentional self harm among 13-18 year-olds (National Alliance on Mental Illness)
• These statistics do not reflect increased numbers now due to COVID

WHAT IS THE ROOT CAUSE?

WHY IS THIS SO DIFFICULT TO SOLVE?

WHAT ARE THE IMPACTS OF NOT SOLVING THIS?

Unidentified  
problems

Deteriorating  
communities

Unscientific 
approaches

Disengaged 
employees

Overwhelmed
institutions

Dysfunctional future 
workforce 

“Because we live in a competitive society…much of our interactive 
machinations are all about the shame/blame game.” —Psychology Today

Competitive 
suffering

“
We were calling this a mental health crisis before the pandemic. Now it’s a 
state of emergency…Our youth are really struggling. When schools reopen, 
we’re going to have to re-tool students significantly to address this.”

AMIR WHITAKER, Policy Counsel, ACLU of Southern California

“
The most compassionate generation in history or the most barbaric…”

NEIL HOWE & WILLIAM STRAUSS, Authors, Millennials Rising

“People name, blame and shame either to be superior or to be the victim”

N A M E B L A M E S H A M E

• Racism
• Sexual abuse
• Bullying 
• etc.

Unresolved hurt and pain



WITH SUCH A DIRE PROBLEM, IS THERE A SOLUTION?

IS THERE A PROGRAM OUT THERE THAT’S PROVEN TO WORK?

PROVEN ✔ F’s decreased by 48%*
✔ A’s increased by 37%*
✔ Assertive disciplinary infractions decreased by 88%*
✔ Unexcused absences decreased by 52%*

96% of students can 
plan and set 
realistic goals for 
their lives

91% of students have 
more control of 
their lives and 
futures

85% of students now 
choose positive 
influences for 
their lives

AVAILABLE ✔ 10 years/$15M proving this concept
✔ Fully validated and ready materials and training

SCALABLE ✔ 60,000 students have experienced this life-
changing program across all regions of the U.S.

Building emotional resiliency will transform the 
heart of a generation – it’s the proven antidote 

Ambassadors of Compassion has a proven track 
record of building emotional resiliency
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Emotional resiliency is the ability to release hurt and pain AND the capacity to adapt to and overcome stressful situations and crises.

Ambassadors of Compassion is a 10-week program for middle and high school students scientifically validated to build 
emotionally resilient students.

“Research consistently demonstrates that youth with higher resiliency are 
less likely to be involved with a number of risk-taking activities...and more 
likely to be involved with a number of positive and constructive activities.” 

WAYNE HAMMOND, Ph.D. Co-CEO & CSO, Resiliency Initiatives 
(tested over 1,000,000 students in programs around the world)

Emotional resiliency 
at the core

“
In my 25 years working with complex students, the Ambassadors of 
Compassion Program results are the most positive results I’ve ever seen… 
The Ambassadors of Compassion Journey adds that missing component of 
developing character. It develops youth from the inside out.”

WAYNE HAMMOND, PhD

*As tracked by a principal in the Santa Ana school district where 7,000 students have taken the Ambassador Compassion Program.

Emotional resiliency at the core



THE NATION NEEDS IT. WHAT DO WE NEED TO GET THERE?

Imagine a million students a year in America 
becoming emotionally resilient: 

learning how to forgive and overcome 
their negative experiences, 

able to plan and set goals and dreams, 

feeling more in control and taking 
responsibility for their own lives,

not blaming and shaming others when 
things don’t go their way, 

while at the same time challenging 
other students to do the same, and

serving in their communities and lifting 
up others …

Ambassador of Compassion Million Student Initiative was created 
to meet the biggest challenge facing our time
Our goal: 1,000,000 students a year across the U.S.

It takes only 6% of 
the population to 
change the entire 
direction of society.“ 
MALCOLM GLADWELL,
The Tipping Point

MILLION 
STUDENT 

INITIATIVE
& BEYOND
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If emotional resiliency is this powerful at scale for students…then can Ambassadors of Compassion 
benefit companies as well? 

Can Ambassadors of Compassion help your corporation address these challenges? 

Corporations are finding it increasingly difficult to engage their employees
DISENGAGED EMPLOYEES 51%  of employees are disengaged in the workplace, 

while 13% are actively disengaged.  Gallup Poll, 2020

Employees want to work
for companies that show

they care

75% of millennials would take a pay 
cut to work for a socially responsible 

company. 

Millennial Employee Engagement Study, Cone 
Communications, 2016

Employee Alignment

Show employees 
that you care

by demonstrating your corporate 
values to impact students’ lives

Employees become aligned 
to the bigger mission and purpose 
within your organization through 
The Million Student Initiative, 
impacting today’s youth culture

“Ambassadors of Compassion’s 
leadership model – “Train, Measure, 
and Honor”– produces lasting results 
and changed lives.”

JERRY COLANGELO, 
Former owner, Phoenix Suns and 
Arizona Diamondbacks

Employees want to 
make a  practical difference

in their communities

71% of employees say it’s imperative 
or very important to work where 

culture is supportive of giving and 
volunteering.

America’s Charities, 2021

Service Opportunities

Enable employees to make a 
difference in their communities  

by serving as an Ambassadors Coach
in schools 

Ambassadors Coach Benefits
• Strengthen facilitation and team 

building skills
• Increases leadership skills and goal 

setting
• Personal fulfilment as coaches and 

participation in corporate values

“We are not sure who changed more, 
us or the students.”

NUMEROUS EMPLOYEE 
PARTICIPANTS

Employees want an empathetic 
and compassionate culture in

their workplace

72% of employees believe empathy 
drives motivation in the workplace. 

But only 25% of those employees believe 
empathy in their company is sufficient.  

State of Workplace Empathy Study, 
Business Solver, 2021

Corporate Culture

Build a motivated and 
empathetic culture 

by allowing employees
to take the program

Employee Benefits
• Greater confidence and improved 

emotional resiliency 
• Healthier relationships both at work 

and home
• Navigate challenges with improved 

communication and team building skills 
Corporate Benefits
• Thrive under pressure in the face of 

stress and anxiety 
• Integrates and works with what you have

“Helped change our corprate culture”

AMERICAN AIRLINES / BEST BUY

Ambassadors of Compassion gives you the opportunity to
engage with employees and strengthen your corporate culture1



What  do consumers want? 

How can Ambassadors of Compassion help show consumers how much you care while extending your brand exposure?

Let’s do the math…

Corporations are also finding it increasingly difficult to 
connect with consumers

Brand Loyalty
Show consumers that you care

by helping students

Leverage implementation 
partners for greater impact 

Daily connections 
through digital journals, videos and small 

groups with students, educators and 
families to enhance heart connection and 

build brand loyalty 

Boost your message 
above the noise

Create unique 
brand value

$75M of 
financial value
500M+ total 

exposures
Analysis by the Kula Group

✔ Schools
✔ Universities
✔ Nonprofits
✔ Sports teams
✔ Venues
✔ Entertainment

CONSUMERS WANT TO CONNECT WITH 
COMPANIES THAT SHOW THEY TRULY CARE

DISCONNECTED CONSUMERS 53% of consumers agree that every brand has a responsibility to 
get involved in at least one social issue.
 Edelman Trust Barometer Special Report: In Brands We Trust?, 2019

66% of 16- to 24-year-olds were welcoming of businesses 
supporting education.

MILLION 
STUDENT 

INITIATIVE
& BEYOND

+ =

“
We received a measured bump in sales due to
our direct involvement with you.” 

JOHN TYSON, Chairman, Tyson Foods

Ambassadors of Compassion Million Student Initiative brings your brand 
message directly to students, schools, communities and the nation2

✔ Corporate brand marketing 
with all in-school Ambassadors 
of Compassion program 

✔ In-school movie premiere 
kickoff events

✔ City-wide movie
 premieres of No Grey
 Areas and stadium events
✔ Social, PR and traditional 

media blitz



Corporations  are the key to the future. How can my corporation participate in this journey?

Join an Executive Board of 10 leading corporations, with category exclusivity and brand visibility, that 
will help guide the program. 

We are looking for the most caring corporations
in America to help students

Align with core values 

Focus on long term solutions 

Actively participate

61% of respondents believe business is the “institution 
most trusted to lead on a range of vexing issues.”  

68% of respondents expect CEOs to fill the void left by 
government in fixing societal problems.

Edelman Trust Barometer 2021

“
Unlikely partners teaming together in unselfish ways”

KERRY BRADLEY, COO, LensCrafters

Ambassadors of Compassion Million Student Initiative brings your brand 
message directly to students, schools, communities and the nation

A select cohort of companies can come together around the one 
thing that unites us to solve the biggest challenge facing our time3



NEXT STEPS
IDENTIFY AN EXECUTIVE SPONSOR AND SCHEDULE A PLANNING MEETING 

28562 OSO PARKWAY, STE.  D-132, RANCHO SANTA MARGARITA, CA 92688  |   INFO@AOCLIFE.ORG


